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E-participation and areas of its
applicaﬁon
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Community building / Collaborative Environments;
Consultation; Campaigning; Electioneering; Deliberation;
Mediation; Spatial planning; Polling; Voting
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Tools of e-participation

Webcasts; FAQ; Rlert Mechanisms; Blogs;
Quick pools; Surveys; Chat rooms; Decision
making games; Discussion Forums; E-
panels; E-petitions; E-deliberative polling;
Virtual communitiess and just E-mails.




Limitation in e-participation
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The case of Poznan
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Conclusions

I. Less is more but... not always
2. Interesting topic = possibility of more complex
tool

3. Media want RESULTS and WINNERS

Y. Paradox of profitable errors ("bodrzet” “badget”)
S. The supportive role of e-participation

6. Need for representativness - depends on aim ¢

Q process
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Thanks for attention!

contact: krzysztof.maczka@amu.edu.pl




